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1. Introduction Research Fairness Initiative 
encourages fair Research & 

Innovation Partnerships 
globally. 

. 
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2. Vision

“The Research Fairness Initiative aims to bring equality and fairness into the heart 
of science and innovation by targeting the quality and equality of a core 
requirement of research: the partnerships needed to do research and deliver 
innovation.

Developed primarily to improve health, equity and development in low income 
countries, the RFI is actually a strategic instrument for all key actors in all research 
and innovation, everywhere. Fair and equitable partnerships are essential for 
excellence, impact and sustainability of local and global research and innovation. 
The RFI is the instrument to make this happen consistently and progressively.”
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2. Vision

“To endeavour towards standards describing best 
practice in research & innovation collaborations, which 
help partners to build transparent governance systems 

for better social benefit, health, global learning and 
sustainable development worldwide.”
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3. Mission

“The RFI should become the new normal for research 
organisations, institutions, funders, business and non-
profits. It is probably the one and only opportunity to 

look strategically at how your institution creates, 
manages and exits partnerships. We aim for the RFI to 

become a global standard, and for the results to become 
a systematic global learning platform on how to keep 

getting better.”
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4. Tag Line

“Better Partnerships, Better Science.”

7



5. Values

Transparency

Collaborations 

Passion 

Reverence 

Innovation 

Effectiveness
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6. Slogan

“Making Quality Research & Innovation 
Partnerships for a Better World.”
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Introduction
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2. Research Fairness Initiative Logo
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01 Logo Significance

13



02 Full Colour Logo

RFI Yellow:

RFI Blue:
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03 Black & White Logo

Black:
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04 Greyscale Logo

Dark Grey:

Light Grey:
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05 Clear Space

Minimal size of the RFI Logo
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06 Backgrounds
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07 Examples of Misuse
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3. Use of the RFI Logo

Partners and Certified RFI Users
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4. Colours
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01 Primary Colours
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02 Secondary Colours
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5. Typography

Avenir Family

Akira Kobayashi; the result being Avenir Next.
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Avenir LT Std 45 Book
ABCDEFGHIJKLMNOPQRSTUVWXY
Z
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@ $#&

Avenir LT Std 65 Medium
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&

Avenir Next LT Pro Light
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890.,!?%():;@$#&
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http://rfi.cohred.org/
tel:+41%2022%20591%2089%2000
mailto:rfi@cohred.org

